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Publics refers to a group of people which may be organized or not who have a direct and indirect association with an organization. Examples of publics in a community may be students, media, investors, employees, and customers (Nicholson et al., 2015). The NBA Community relations main objective is to provide the youths with an opportunity to learn and play through basketball, while putting an emphasis on growing the game, establishing leaders of the future, and developing skills of life.
 The following are the four specific publics within the NBA community that the organization needs to connect with through community relations:
· The youth. The organization needs to connect with the youths so as to empower them to play and provide a learning opportunity to them so that they may develop basketball while they also gain life skills.
· The investors. It is important that NBA connects with investors so that they continue providing the required resources for the development of the game so as to ensure that the organization continues impact positively to the community.
· The media. The organization should also connect with the media through its community relations. This is in order to ensure that the organization builds partnerships that would ensure that the objective of the organization is spread to all so as to ensure that every stakeholder of the company is working toward not only achieving the organization`s objective but also to contribute to the community through the organization`s community relations.
· The NBA players. The organization should also connect with its players so as to ensure that the NBA skills are preserved and passed on to the next generation of players as the game is being developed. Connecting with the NBA players is important since these are the very players that are the backbone of the organization.
The main NBA`s community relations department objectives are:
· Providing an opportunity to the youths to learn and play through basketball by mainly inspiring and motivating them by the year 2025.
· Growing the NBA game through investing on the NBA players and reaching out to investors so as to provide the required support.
· Partnering with the media so as to reach to all publics and to help in the establishment of the future leaders and developing life skills.
In order to achieve the objectives outlined above, the NBA organization needs to employ the following activities and community efforts.
The activities needed to provide an opportunity to the Youths to learn and play through basketball are:
· Organizing local NBA tournaments to provide the youths with an opportunity to play and learn basketball
· Giving scholarships to skillful NBA youths to join its sporting academies so as to develop their talents and skills.
· Offering motivations and mentorships to upcoming NBA youths.
· Opening NBA support centers in many areas so that the youths can have an easy access to the NBA game.
· Visiting primary schools and high schools in search for the upcoming NBA players.
The activities and community support needed to grow the NBA game through investing in investors and the NBA players are:
· Reaching out to more investors by making them believe in the objectives of the NBA game.
· Developing smartphone applications that would engage more members of the public on the NBA game. This would ensure that more investors are reached out.
· Partnering with the corporate world so as to get hold of the corporate sponsorship.
· Providing the NBA players with more opportunities to help them develop their skills and talents in the NBA game.
· Establishing NBA players support groups that would ensure the welfare of the players being met.
The following are the activities that would life skills development and the establishment of future leaders:
· Developing programs aimed at teaching life skills in primary schools and high schools.
· Supporting school curriculums so as to teach life skills.
· Organizing debates in schools
· Organizing NBA writing competitions and other contests in schools. 
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